Corporate Committee Meeting #2

Corporate Committee, The Engineers’ Joint Council

October 11, 2007

Part 1
Past, Present, and Future

1 Agenda

1. Take attendance

2. Phase I Recap

3. The Early Bird Internship Fair

4. Preliminary Early Bird Fair sign-ups
5. Phase II

6. Phase II assignment

7. On the horizon: post-Phase II material
8. Next meeting information

9. Questions

10. Closing



2 The Early Bird Internship Fair

The Early Bird Internship Fair is a large Career Fair that will be taking
place on October 31%¢, from 9:30am-5pm. The Engineers’ Joint Council is
one of three major sponsors for this event. The Corporate Committee will
be providing the bulk of the EJC manpower for this event. Volunteers will
be needed throughout the day to assist with the proceedings. Our job is to
“Provide first-class customer service to recruiters and make their
visit to the campus a positive experience.” Off the record, this is
an ideal time for us to get as much contact information directly from cor-
porations as we need to fill any contact deficit that we might have by the
end of October. As such, this event is very important to the Corporate
Committee!

The time line for the fair is as follows:

1. October 15, Monday, 4pm: Event logistics meeting. Held in Career
Center Room 104A.

2. October 24, Wednesday: Deadline for corporate members to sign
up as volunteers (we need to print name tags before the event).

3. October 30, Tuesday, 1-3pm: Pre-event setup. We will be moving
boxes and such. 2-3 corporate members needed.

4. October 31, Wednesday, 9:30am-5pm: The fair! 2-3, to even 5
corporate members will be needed for each shift.

Let me reiterate that which is somewhat implied in the time line: we need
at least 2-3 volunteers from the corporate committee to be at the
fair at any given time. PLEASE contribute to this effort! I will dispatch
more details concerning this event in emails. If you want to volunteer, sign-up
on the sheet that is going around, or email me at chris.w.fletcher@gmail.com.

As a post-grip, if you were unable to secure corporate contacts during
phase I, attending the Early Bird Internship will be by far the easiest way
to close the gap. If you go up to a corporate table and give them the pitch
that is more or less covered in the greeting email from phase I, they will
likely give you up-to-date contact information on the spot. Additionally, by



the end of the month, you will be well versed in what will be happening
throughout EWeek. As such, you can go into even more appetizing details
that you could have during phase I.

3 Phase II & the Assignment!

Phase II is all about formally inviting corporations to attend EWeek. This
will be fast and painless for those who were able to secure contacts dur-
ing phase I, going on the assumption that when you formally invite your
“secured” sponsor, he/she will get the message, and start the information
down the corporate pipeline where his/her corporation will decide whether
or not to sponsor the event. If you have not yet secured your corpo-
rations’ contact info: continue trying, and come to the Early Bird
Internship Fair as a way to easily rack up contacts!

Part II of this packet is a blurb that I wrote up that goes over every
aspect of getting corporate contacts, inviting them to events like EWeek,
collecting payment and compensation for the sponsorship, and maintaining
contact after EWeek. Please note, the example letters/cover emails
that are drawn up in this blurb are not necessarily what we will
be using this year. While all the information is correct, I will probably
re-work the material slightly (patch up the formal invitation to better suit
EWeek 08, etc). Therefore, use this blurb as a handbook on how to invite
corporations. Wait until I send out updated material before you actually
invite your corporations.

To leave ample time planning and executing the Early Bird Internship Fair,
the Phase II Assignment (inviting corporations to EWeek) is due on:

NOVEMBER 15"
5 weeks from TODAY

In order to complete this assignment, you will have have your contacts secured
(i.e. be done with Phase I), and then send out the invitations. Again, if you
aren’t done with Phase I yet, and worst comes to worse, you will have from
the Early Bird Internship Fair (October 31) to November 15 to send out your
invitations. This assumes that the Fair provides you with all needed contact



information. This is VERY doable. It doesn’t take much time at all to email
out invitations, once your contact information is secured.

ADDENDUM TO BLURB: The EWeek Sponsors’ Packet Not men-
tioned in the blurb (Part II) is the EWeek Sponsors’ information packet. This
packet (which will be emailed to you) is a summary of the types of events
that corporations will be able to participate in during EWeek. Furthermore,
it covers how much sponsoring each event will cost. This packet is meant to
be informative for the corporations, and eliminate their first round of ques-
tions that they would otherwise email you about. If you wish to see a copy
of this packet, please see Part III of this packet.



Part II
How to Approach a Corporate
Representative

(and not drop the ball once you have caught it)

4 The Game Plan

This article seeks to address the questions that one might have with regards
to approaching people from companies/corporations/(Industry in general).
Who exactly are these people? What does the Engineers’ Joint Council
(EJC) have to do with them? Why do we need their help? When we get
it, how to we keep it? Corporate relations are a keystone in EJC’s financial
health, and creating/maintaining healthy contacts is essential to its survival.

That’s where you come in! As a member of the Corporate Committee
(or anyone else in EJC who is curious as to how to approach corporate
representatives), it is your job to get corporations to sponsor (give money
in exchange for campus exposure/opportunities) EJC and the Engineering
Community at different University events. Without further adieu, let’s get
started!

5 Establishing Contact

The first step in Corporate Relations work is to determine what corpo-
rations would make suitable sponsors, and to establish contact with those
corporations. Suitable corporations are any and all in the tech industry. For
a working list of corporations that EJC has contacts with, please refer to the
corporate committee GoogleDoc. This list is helpful because it has (already
compiled) contact information for each corporation. Feel free to go beyond
this list in establishing contacts, though. Personal contacts with industry
should be tapped if they are available. If you wish to go beyond the list
but do not have a personal contact, the best way to get contact information
is to go on the internet and search for “recruiter” or “university relations,”
stipended to whatever corporation you were looking for contacts with (a



good place to start is craigslist). From this information, you will most likely
find an email address or a phone number (or both). If you find an email
address, you should establish contact with both a cover email and a formal
PDF invitation sent as an attachment. Guidelines for these documents are
as follows:

5.1 The Cover Email

The cover email is extremely important because it grabs the attention of
whoever reads it. Perhaps the most important element here is the email
subject. This is, after all, what the representative will judge when he/she is
deciding whether or not to mark your email as spam. The subject should
first list the University name, then the event, and finally, the fact that there
is in fact a formal invitation enclosed. Consider this example subject, used
for EWeek:

UC Berkeley Engineers’ Week (see enclosed Invitation)

Notice that “Engineers’ Week” is not abbreviated (representatives prob-
ably won’t know what “EWeek” is!).

The next part of the cover email is the email itself. This email should
quickly state the purpose of the attachment without going into the details
of the event itself. As with the subject, and example (for EWeek) appears
below:

Dear Mr. Crook,
On behalf of all of UC Berkeley, I would like to invite you to the
largest sponsored Engineering event held throughout the school year,

EWeek. Please see the enclosed invitation for details.

Feel free to respond to this email with any questions or inquiries
regarding this event.

My cell phone’s voice mail has been unreliable lately - if you
email me with your phone number, we can talk directly.



Sincerely,

Christopher W. Fletcher
Phone (mobile): (310) 869-0400
Email (alt): chris.w.fletcher@gmail.com

Foothill Student Housing
Christopher Fletcher
Building #2, Room 2B61A
Hearst & Highland
Berkeley, CA 94720-2292

Feel free to use the above example as a template for your correspondences.
If you do not, however, be sure to include the following in your cover email:

1. Why you sent the email (paragraph #1).

2. How to respond to the invitation (paragraph #2-3).

Essential to #2 is that the representative should indeed respond to con-
tinue down the information pipeline in making the sponsorship possible. This
may sound obvious, but it does actually encourage representatives to respond.
Lastly, be sure to include any relevant information pertaining to how to best
contact you. Whether it be that your cell phone doesn’t work, and that
the best form of communication is by email, don’t put yourself in a position
where a potential sponsor backs off because he/she tried to reach you by
malfunctioning means and could not get through to you.

5.2 The Invitation (Cover Email attachment)

The next part of your email (the meat, so to speak) is the actual invitation.
The invitation will be sent as a PDF attachment to your cover email. It
should be formatted as a formal business letter. The invitation should go
into more detail about what attending/sponsoring the event will entail. The
invitation should not discuss logistics (besides the date(s) when the event is
taking place). Logistics are covered in follow-up correspondences. A template
invitation (again, from EWeek) is shown below:



Building #2, Room 2B61A
Hearst & Highland
Berkeley, CA 94720-2292
(310) 869-0400
cwfletcher@berkeley.edu

April 2nd, 2007

David Crook

National Semiconductor
2900 Semiconductor Dr

Santa Clara, CA 95051

Dear Mr. Crook,

The Engineers Joint Council (EJC) of UC Berkeley would like to
invite you to be a sponsor of EJC’s annual Engineers Week.
Engineer’s Week, also known as Eweek (April 17-20), is a week
where student societies on campus showcase their finest. This
event raises awareness for projects such as CalSol’s Solar Race
Car, Civil Engineerings Steel Bridge and Concrete Canoe
competitions, and much more. This week-long event highlights the
contributions of engineering to our daily lives to the rest of
the Berkeley campus and community.

Dedicated students and faculty from every corner of the College
of Engineering have worked very hard in ensuring the success of
this event. However, this event could not be feasible without
generous sponsors such as yourself. The main goal of E-Week is
not simply to celebrate engineering contributions, but to help
engineering students build social networks within the student
population in addition to academia and industry. Your generous
sponsorship will help us achieve these goals by bringing students
together through interactive events, and also by sparking an
interest in your industry and company. In addition, you will be
directly supporting all the engineering societies on campus.

As a sponsor of our event, you can expect substantial amounts of
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publicity, as well as the interest and gratitude of over 4000
engineering students. Your company will be able to hold
informational sessions, where new products and opportunities can
be presented. In addition, your company will be able to host a
table alongside our engineering societies on Corporate Day (April
17), and be featured as a sponsor on all our advertisements, such
as t-shirts, posters, fliers, and announcements.

We would be pleased and honored to have you as a sponsor of
Engineers Week, and we look forward to working closely with you.
Thank you for your consideration and support for the students of UC
Berkeley Engineering!

Sincerely,

Christopher Fletcher
EJC Corporate Relations Committee

Unlike the cover email, it is important to maintain consistency with re-
gards to the formal invitation. For this reason, a template invitation will
be provided for every event that requires sponsorship. For all events, the
template will be similar in structure. Most important to consider is what
information needs to be changed for each corporation that you send
the letter to. NOTHING looks worse to a Microsoft representative than
receiving an invitation addressed to Google. The provided Cover Email and
invitation simplifies this problem by personalizing the invitation only as far
as representative name/address goes. As can be seen in the invitation, the
only company-specific information is the representative’s name (“Dear Mr.
Crook...”) and the address directly above it. Likewise, the cover email only
personalizes the greeting.

6 Maintaining Contact

Congratulations! You have made contact with a corporation. Now, how
do you keep that contact? You have sent out your invitation to the event in
question and have gotten a reply expressing interest. What do you do next?
From the above invitation, the representative’s most likely response will be



that he/she requires more information (the logistics alluded to in the last
section). Depending on the representative, correspondence at this point will
either be via email or phone. Sometimes, though, representatives will ask
to meet in person. The best ways to maintain contact are first in person,
then by phone, and lastly by email. This order stresses the personal contact
that you have with the representative. If the representative knows you in
person, he/she is less likely to forget about the sponsorship. Likewise, email
correspondence is just that: a dime-a-dozen. Realistically, aim for an over-
the-phone conversation. This is easy (doesn’t require the planning that an
in-person get together does) but still puts a voice behind the name. When
you and your representative determine a mutually appropriate time to talk
(try to cater to their schedules as best you can), be ready to answer the
following questions:

1. What types of events the sponsor would be taking part in & at what
times/places those events will be held at

2. How much money EJC would be asking from the sponsor

3. What the sponsor’s role in the events will be

For #1, you will either have to have an idea of the event from EJC, or have
the event’s schedule to give a full answer. This is sometimes not available
until several weeks before the event (which may be far down the road from
when you make the call). If this is the case, tell the sponsor that you will
get exact details as soon as they become available. This response should
satisfy most potential sponsors, as long as a general outline is provided in
the invitation letter. Sometimes, though, sponsors will want to know exact
logistics immediately, and not proceed until they have them. Don’t panic in
this situation! This means that the sponsor probably wants to take part in
the event (as they want to find out exactly where they need to be for it). In
this case, give the same response, and tell your Corporate Committee Chair
(Christopher Fletcher), who will try to get the information even faster. For
#2, EJC will give you a dollar amount to request from sponsors BEFORE you
start contacting them. For EWeek in 2007, we asked for $200 per company.
For #3 (which IS different from #1), the sponsor will want to know if his/her
company’s presence is more for informational or recruitment type purposes.
In other words, is the corporation making an appearance to better familiarize
Engineering Students with that corporation’s mission/projects/etc? Or is the
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corporation there to get students’ resumes and find potential job applicants?
This information will also be provided to you by EJC, on an event by event
basis.

When contacting your corporate representatives, do so in the professional
manner that you would a job recruiter. You are representing EJC to the
corporate world with each and every email/phone-call you make. Always
respond in a timely and polite fashion. Remember, corporate representatives
are taking time out of their busy schedules to talk to you!

7 Requesting Donations

Corporate sponsor donations are a keystone of the Corporate Liaison Com-
mittee’s role in EJC. The money we collect increases EJC’s annual budget,
and further fuels other College of Engineering Student Societies. So the ques-
tion is: how does one go about asking a corporate sponsor for money, and
how does the money get from them to us?

To recap at this point: we have established contact with a corporation,
and have (in some form) corresponded multiple times with the corporation,
to the point where they have agreed to attend an event. Very briefly, we
discussed how much money to ask for. Again, this is a floating amount to
be determined by EJC at the time of the event. What should not change,
however, is how you ask for it.

Once a corporation agrees to attend an event, the typical understanding is
that they are financially sponsoring the event. In this case, the corporation
will oftentimes ask you how much is being asked of them, before you even have
a chance to tell them. If this is the case, just reply with the amount agreed
upon by EJC for that event. If the amount is around $200, the corporation
shouldn’t have a problem paying ($200 is a very small amount to ask for).
Contact Christopher Fletcher (me) if the corporation has a problem with
this amount, and send your correspondence with the corporation to me via
email.! We will probably be asking for more this year per company. Still,

! Christopher Fletcher’s email: christopherfletcher@berkeley.edu OR
chris.w.fletcher@gmail.com.
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send any problematic correspondences to me. C. Fletcher: “I won’t intervene
unless things get dicey. Your relationships with your contacts are your own,
to a certain extent.” In the case that the corporation does not bring up
money after agreeing to ‘sponsor’ EJC, insert:

For sponsoring this event, the Engineers’ Joint Council kindly
requests a donation of $X, made payable to:

The Engineers’ Joint Council
and mailed to:

The Engineers’ Joint Council ¢/o ASUC Office of Student Af-
fairs

University of California

400 Eshleman Hall, MC 4500

Berkeley, CA 94720-4500

into your next correspondence.

7.1 A donation’s travels from A — Z

You might be wondering why we ask that our checks be sent to the ASUC
(Associated Students of the University of California) as opposed to directly
to EJC. This is because the ASUC is a 501¢3 non-profit organization, and
by having them receive our checks, the checks aren’t taxed. As the ASUC
is a non-profit, be sure to tell your sponsors that their donation is
tax-deductible. They may, after hearing this, want more information as
to the ASUC’s 501c3 status. If this is the case, email Christopher Fletcher,
or just bring it up at the next meeting, and we will get you the necessary
supplementary documents. Upon making a donation, a sponsor might also
request a tax-receipt for their records. To get your sponsor a receipt, email
me the sponsor’s name, address, and amount paid. This information
will be forwarded to the ASUC and the receipt will be sent out thereafter
(all you have to do is get me that information, the rest is taken care of for

you).
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7.2 When to Expect Donations ...
and what to do if they don’t Arrive

Although the specifics regarding donations will come up in your correspon-
dences before the to-be-sponsored event takes place, the donation itself will
probably not be sent to the ASUC until after the event has come to pass.
This is fine; don’t press your contacts to send money before the event takes
place. If they do, that is perfectly fine. If they don’t, however, (let it be
said again: this is A OK) you will probably have to remind them to send
the agreed upon donation. Companies typically will forget, and furthermore,
will not prioritize sending their donation. If your first reminder does not
yield the donation, remind them again several weeks later. Continue to do
so until the donation is received. Be polite and courteous; the reason for the
delay is most oftentimes innocent. If after several reminders, however, the
contact refuses to even dignify your requests with a response, tell Christopher
Fletcher, or another EJC officer.

8 Keeping in Contact

Congratulations? (squared)! You have established contact with a profes-
sional organization, maintained that contact up to the date of an event, and
gotten that contact to contribute money to better EJC. What now? It’s not
over! It’s never over! As EJC sponsors multiple events, keeping in contact
with past sponsors is crucial. After sponsoring an event, a sponsor will most
likely ask you to keep them informed of future events. Obviously, do this.
Beyond this, however, keep in touch with your sponsor. You are an engineer:
discuss what interests you with regards to the work that their company does.
Be proactive. Most importantly, HAND-WRITE a thank-you note for
their participation and donation in the event that they sponsored.
I understand that you all have busy schedules, and may not be able to keep
up with thank-you notes. This is fine, but please inform me ahead of time so
that I can write them a note myself. The worst way to thank a company is by
an auto-generated form thank-you, or by no thank-you at all. Personally, I
would recommend writing the note yourself. By doing this, you better estab-
lish your personal contact that you have made with the sponsor. Internships
are far easier to get when you have a long-term personal relationship with a
corporate recruiter!
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9 Dealing with Rejection

A potential sponsor may turn you down when you ask that they sponsor
an event. This could be for many reasons, not hearing about the event in
time being the most common. If this happens, don’t feel bad or get angry.
Thank the corporation anyway, and tell them that you will keep in touch
regarding future events. Never remove a corporation from your contact list
just because they say no. What doesn’t bear fruit one day may very well do
so the next day. Granted, if you don’t get any response from a corporation
after trying to establish contact with them, their contact information might
be out-of-date. If this happens (give a corporation 1-2 weeks to respond to
your first email), email Christopher Fletcher their contact information and
we can look for alternate contacts for that corporation.
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Part 111

Corporate Sponsor Information
Packet
Engineers’ Week, 2008

10 Introduction

This packet is supposed to be used by Corporate Sponsors seeking informa-
tion related to the Engineering Joint Council’s (EJC’s) EWeek, or Engineers’
Week. This event starts on Tuesday, February 19", 2008, and ends on Friday,
February 227,

11 EWeek Events

EWeek is made up of events that take place throughout the week. Corpo-
rations that choose to sponsor EJC during EWeek can do so at a base price
of $500.00. This basic package includes tabling rights (see tabling) for one
day, and corporate logo/insignia advertising for the duration of EWeek. Cor-
porate logo advertising will display sponsor logos on all material distributed
during the week-long event.

The events that will be held during EWeek can be broken into three cate-
gories: tabling, tech-talks, and evening events. Each event that a corporate
decides to participate in (past the first day of tabling) carries with it addi-
tional cost. The three categories of events are outlined below, with logistical
details and price information.

11.1 Tabling

When: Everyday, 10am-2pm?
Where: Sather Tower (the Campanile)

2Tabling might be extended to 3pm in the future. An email will be sent out to all
sponsors should this happen. Regardless, tabling will start at 10am.
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What to Bring: 1-3 staff, posters, demos (see below)
Price per day (past the first day): $250.00
How:

1. Email cwfletcher@berkeley.edu to set dates of attendance

2. Bring materials on the day of, and enjoy!

Every day during EWeek, engineering student societies and corporate spon-
sors will have the opportunity to table alongside each other. Tabling will take
place from 10am to 2pm at the Campanile Bell Tower (Sather Tower on a UC
Berkeley map). Sponsors that participate in tabling should bring the posters,
equipment, and staff that they would normally bring to an internship fair.
Typically, this includes 1-3 people, posters that pitch the corporation, and
any auxiliary equipment that would help students get an idea of what the
corporation’s mission is.

Corporate tabling should primarily be informative, however, can also be
geared to attract students into internships or employment. Interesting demos,
beyond posters, are especially useful here because tabling is done outside, and
during the school day. This means that the primary audience will be students
passing from class to class, as opposed to students that set time aside in their
day to attend an internship fair.

In addition to meeting passing engineering students, Corporate tabling is
an excellent opportunity for corporations to better get to know the leaders
of various student-run engineering societies. This is because the said student
societies will be tabling as well! Use this time to not only attract students
passing from class to class, but to also get to know the students in leadership
positions in the engineering community.

11.2 Tech-Talks

When: Everyday, 4-6pm

Where: Various rooms throughout campus

What to Bring: Powerpoint presentation, demos, staff

Price per tech-talk: Will be handled through a blind bid (see
below)

How:
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1. When tech-talk information is emailed to you, send your bid
and time slot preferences to cwfletcher@berkeley.edu.

2. Bring materials on the day of, and enjoy!

Tech-talks are presentations given by corporate sponsors to groups of stu-
dents. Tech-talks will be held from 4-6pm every day during EWeek. Specifi-
cally, 2 tech-talks will be held each day: one at 4pm, and one at 5pm. Each
tech-talk lasts 1 hour. As such, 8 tech-talks will take place over the course of
EWeek. Because more than 8 sponsors will be attending, not every sponsor
will get a chance to hold a tech-talk.

To give each sponsor a chance to hold a tech-talk, EJC will be conducting a
blind bid for each time slot. Within the next month, an email will be sent to
your corporation outlining tech-talk specifics. In this email, there will be in-
structions on how to bid for a time slot. Bidding will proceed, after this email
is sent, as follows: interested parties will email cwfletcher@berkeley.edu
with:

1. Their top two choices with respect to time slots.
2. Their proposed bid, in number of dollars.

For example, a sponsor’s email might include: Tuesday 4pm, Wednesday
5pm, $2.00; indicating that that sponsor’s top choices with respect to when
they will hold their tech-talk are Tuesday and Wednesday, at the indicated
times, and that they will bid $x dollars to secure a time. After the bidding
closes (several weeks after it begins), the 8 highest bids will be notified that
they have secured a time slot. Each sponsor can place at most one (1) bid,
and the amount of this bid is confidential. Which time slot they secure will be
a best-fit of each winner’s listed preferences and what time slots are available.
If EJC is unable to grant a particular sponsor their preferred time slot, the
sponsor will be notified, and be able to either a.) decline the offer, or b.)
settle for another time that is open. Those that do not win a time slot are
NOT required to pay their bid amount. Once a sponsor agrees to take over
a time slot, they are committed to paying their bid amount.

Tech-talks are meant to give students a detailed overview of a corporate
sponsor’s mission, global impact, and opportunities open to interns/graduates.
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Feel free to pitch your corporation. Jazz our students! Technical demonstra-
tions are more than appropriate; some sponsors prefer a traditional power
point. Save time to answer questions afterwards. Since there are two re-
served rooms, there won’t be the problem of hustling out at the end of the
hour to make way for the next sponsor’s tech-talk.

Tech-talks, once reserved and confirmed, will be advertised by EJC, the
College of Engineering, and the sponsor giving the presentation. EJC will
advertise when different corporate sponsors are holding tech-talks on the
EWeek schedule. The best time to get students to come to tech-talks, how-
ever, is at EWeek tabling. When tabling, introduce the corporation, and
give dates/times for tech-talks and other events. Interested and informed
students will be more likely to attend tech-talks!

11.3 Evening Events

When: Evenings, typically from 5pm onwards

Where: Various rooms, outside

What to Bring: Depends on the event

Price per evening event: Will be handled through a blind bid
(similar format as with tech-talks - see below)

How:

1. When evening event information is emailed to you, send your
bids and event preferences to cwiletcher@berkeley.edu.

2. Wait for further information (if you won the bid) regarding
participation in the event.

3. Bring materials on the day of, and enjoy!

Unique evening events happen throughout EWeek. Each event is sponsored
by a different Engineering Student Society. The specifics regarding evening
events for EWeek, 2008, have not yet been finalized, as of September. In the
past, evening events have included Engineers” Movie Night, Broom-ball, and
a LAN party in the computer science building. The bottom line regarding
evening events is that each one requires different (unique and fun!) types of
corporate participation!
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As with tech-talks, sponsors can participate in evening events through
winning a single-cast silent bid. Not like tech-talks, however; each evening
event is different, and can accommodate one or more sponsors. When each
event is finalized (within the next month) detailed logistical emails will be
sent to all sponsors. Interested parties can place a bid for each evening event
that they wish to take part in. Unlike tech-talks, where only 1 bid
is required, sponsors are allowed to place a different bid for each
evening event that they wish to participate in. This is because each
evening event is a one time offering, and each will be quite different from
the others. The top bids in each evening event will be able to participate,
where this number fluctuates based on how many sponsors the event can
accommodate.

Evening events are a rare opportunity to interface with students one a
personal level for an extended period of time. If you, as a sponsor, table
a beverage stand at an event, for example, you can talk one on one with
students, over cool drinks, for an entire evening! Meet the real people under-
neath what you have seen at internship fairs and other events. Don’t miss
this opportunity!
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